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South African universities are increasingly integrating entrepreneurship into their curricula to address
high youth unemployment and socio-economic disparities. This paper investigates attitudes towards
social entrepreneurship (SE) among student members of Enactus at a University of Technology. The
study employed a cross-sectional quantitative design with a self-administered questionnaire completed
by 34 students. The data revealed that 81.1% of respondents intend to engage in social ventures, and
90.3% are aware of university SE programmes. These results reflect strong intentions and positive
attitudes toward SE, supported by institutional initiatives like EDHE. The findings imply that universities
can harness this momentum by embedding SE in curricula and leveraging national programmes to

translate enthusiasm into actionable social impact.
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Introduction

South Africa faces severe socio-economic challenges, including high youth unemployment and
inequality. Entrepreneurship is widely recognised as a key strategy to stimulate economic inclusion and
innovation (Chiloane-Tsoka & Makhubela, 2021). Traditional entrepreneurship — “the exchange of goods
or services to satisfy a need with the intention of creating wealth” — has long been promoted, but
increasingly scholars and policymakers emphasise social entrepreneurship (SE) as a complementary
approach that directly targets social problems (Urban & Kujinga, 2017; Chiloane-Tsoka & Makhubela,
2021). In this article, SE follows Bornstein and Davis’s definition: it is “a process undertaken by an
individual with the intent to address existing and future socio-economic issues such as health disparities,
environmental neglect and poverty” (Bornstein & Davis, 2010). SE ventures create economic activity

while improving quality of life in disadvantaged communities (Littlewood & Holt, 2018).

South African universities have begun integrating SE into the curriculum and extracurricular activities.
For example, the University of Johannesburg founded a Centre for Social Entrepreneurship and the
Social Economy in 2010 (Quacoe et al., 2022), and universities like the University of the Western Cape
host student-driven social entrepreneurship expos (Rabuli, 2024). At the national level, the
Entrepreneurship Development in Higher Education (EDHE) programme was launched in 2016 (under
the Department of Higher Education and Training via Universities South Africa) to mobilise and
capacitate student entrepreneurs. EDHE’s stated goals include (1) student entrepreneurship
(harnessing students and graduates to create enterprises), (2) entrepreneurship development in
academia (training lecturers to instil an entrepreneurial mindset through research and teaching) and (3)
entrepreneurial universities (building institutions that generate third-stream income). The programme
emphasises a “people-focused” approach, aiming to make entrepreneurship education accessible to all
students across disciplines and to equip students to become economically active during and after their
studies. In 2024, EDHE’s institutional theme was “Driving Entrepreneurship Through Education and
Innovation” (EDHE, 2024a), implemented via its Communities of Practice on student entrepreneurship,
research and teaching, Economic Activation Offices, and a Student Women Entrepreneurship
programme. Such structures showcase the country’s strategic support for student entrepreneurship and

social innovation (Hungwe & Mbirimi-Hungwe, 2023; Ndlovu & Lefera, 2024).

Within this enabling environment, student-led organisations like Enactus provide experiential platforms
for social ventures. Enactus (formerly Students in Free Enterprise) is a global non-profit active at 23
South African universities, with students undertaking projects that address poverty, women’s
empowerment, food security, and other community challenges (Ndlovu & Lefera, 2024). A recent study
notes that Enactus’s global network has implemented over 1,626 projects affecting 13.1 million people.

In South Africa, Enactus projects have included a vermi-compost enterprise (“Vermi Village”) that turns
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organic waste into fertiliser — boosting crop yields by ~30% — and a solar geyser initiative
(“Izenzozomusa”) making hot water accessible via recycled materials (Ndlovu & Lefera, 2024; Enactus,
2014). These concrete examples illustrate how student entrepreneurs apply creative solutions to
pressing community needs. Nonetheless, prior research suggests that only about 40% of South Africans
view entrepreneurship as a sustainable career choice, indicating that students’ mindsets may not
automatically align with entrepreneurial pathways (Leburu & Skhosana, 2024). This underscores the
value of expanding social entrepreneurship education and promotion within universities — a point

corroborated by multiple scholars — and it informs the rationale for the present study.

Literature Review

Defining Social Entrepreneurship in South Africa

Social entrepreneurship lacks a single agreed-upon definition, but it generally refers to entrepreneurial
initiatives that address social or environmental challenges through innovative, sustainable business
approaches. In the South African context, scholars emphasize that social entrepreneurship merges the
passion for a social mission with business discipline to tackle socio-economic problems (Urban &
Kujinga, 2017; Mngoma, 2023). For example, one South African study defines social entrepreneurship
as a process whereby individuals create and grow ventures with the intent to solve issues like health
disparities, environmental neglect and poverty. Despite varied terminology, the common thread in
literature is the pursuit of social value creation alongside financial sustainability (Littlewood & Holt, 2018).
This dual focus distinguishes social enterprises from traditional profit-driven businesses, aligning them
more closely with the social and solidarity economy ethos (Urban, 2008). Notably, early research in
South Africa highlighted the dearth of local scholarly work on the topic and called for clearer conceptual
delineation (Claeyé, 2016). Over time, however, South African academics and practitioners have begun
to adopt international frameworks while contextualizing them to local realities, acknowledging that no
universal definition exists but that social enterprises are fundamentally about using entrepreneurial
action for public good. In this study, social entrepreneurship is understood in line with this literature — as
the use of enterprise ventures to achieve social outcomes in a financially viable way (Urban & Kujinga,
2017). For consistency, the term will refer to mission-driven entrepreneurial activities aiming for positive

social change.
Importance of Social Entrepreneurship in the South African Context

Social entrepreneurship has gained prominence in South Africa given the country’s pressing socio-
economic challenges. South Africa faces persistently high unemployment (officially around 33% in
recent data) and extreme inequality, which disproportionately affect the youths. Traditional government

schemes and welfare programs struggle to satisfy the entire social deficit, creating space for innovative
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social enterprises to intervene. Indeed, social entrepreneurship has “undeniable application” in South
Africa, where government alone cannot meet all social needs. Social entrepreneurs are seen as
providing alternative models for delivering services (in areas like education, health, and housing) and
for creating livelihoods in communities that markets or the public sector have left underserved. By trading
commercially in an inclusive, sustainable way, these ventures tackle issues such as poverty,
joblessness, and inequality (Urban, 2008). For instance, the New Growth Path policy adopted by the
South African government explicitly recognizes the social economy, including social enterprises, as
pivotal for sustainable job creation. This policy acknowledgment underscores the expectation that social
entrepreneurship can contribute to addressing structural problems like youth unemployment and skills
gaps (Littlewood & Holt, 2018). Recent research further suggests a growing recognition that social
enterprises can be significant job creators in South Africa, complementing government’s efforts in
economic inclusion (Quacoe et al., 2022). Overall, the literature portrays social entrepreneurship as an
important and integrative mechanism in the South African context — one that harnesses business
innovation to advance socio-economic development where traditional approaches have fallen short
(Urban & Kujinga, 2017; Ndlovu & Lefera, 2024). This importance provides a rationale for studying how
universities and students engage with social entrepreneurship as part of the solution to national

challenges.
Student Entrepreneurship Initiatives and the Role of Enactus

Within higher education, student-driven entrepreneurship organisations have become key platforms for
promoting social entrepreneurship. The most prominent of these is Enactus (formerly Students in Free
Enterprise), a global non-profit organisation that operates through university-based teams. Enactus
South Africa enables university students to design and run community projects that apply business
solutions to social, economic and environmental challenges. Many South African universities — including
several Universities of Technology — host Enactus teams, which function as living laboratories for social
innovation. Over the past two decades, Enactus has been described as a “beacon of social
entrepreneurship” for South African university students, building participants’ entrepreneurial skills while
instilling a sense of social responsibility. Studies show that involvement in Enactus enhances student
entrepreneurship and innovation, with positive knock-on effects for communities (Ndlovu & Lefera,
2024). For example, a recent case study at a South African University of Technology found that Enactus
projects helped promote local economic growth, job creation and community sustainability. One student-
led venture — the Vermi Village Enterprise — empowered unemployed youth and women through urban
agriculture, simultaneously improving food security and livelihoods. Such examples illustrate how
Enactus provides a platform for students to actively contribute to the Social and Solidarity Economy
(SSE) while gaining practical experience. Beyond Enactus, other student entrepreneurship bodies and

events have emerged. Many campuses have entrepreneurship clubs or societies, and national initiatives
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like the EDHE Entrepreneurship Intervarsity competition and annual Student Entrepreneurship Week
offer platforms for student entrepreneurs to showcase and scale their ideas (Hungwe & Mbirimi-Hungwe,
2023). These efforts create a supportive peer environment where students with social venture ideas can
receive mentorship, funding opportunities and recognition. In sum, student organisations — especially
Enactus — play a pivotal role in fostering a culture of social entrepreneurship in South African universities,
by blending experiential learning with community engagement (Mngoma, 2023). They help nurture the

next generation of social entrepreneurs who can carry forward the mission of inclusive development.
Government and Institutional Support for Student Social Entrepreneurship

Recognising the value of entrepreneurship in youth development, South African government and higher
education institutions have ramped up support structures in recent years. One major initiative is the
Entrepreneurship Development in Higher Education (EDHE) programme, launched in 2016 by the
Department of Higher Education and Training. EDHE serves as a nationwide platform to promote a
culture of entrepreneurship at all 26 public universities. It connects “entrepreneurship champions” across
campuses and organizes high-profile events - including workshops, bootcamps, annual
Studentpreneurship Indabas, and the EDHE Intervarsity business plan competition — to inspire and
support student entrepreneurs. The mission of EDHE is explicitly to combat graduate unemployment by
equipping students (and academics) with entrepreneurial skills and mindsets, and by helping universities
embed entrepreneurship in curricula. According to Hungwe and Mbirimi-Hungwe (2023), EDHE has
been instrumental in fostering awareness of the value of student entrepreneurship across the sector,

and in positioning universities as entrepreneurial ecosystems rather than purely academic spaces.

In tandem with such national programmes, individual universities have established innovation hubs,
accelerators and incubators to support student ventures. For instance, many Universities of Technology
host Centre for Entrepreneurship Rapid Incubators (CfERI) in partnership with government agencies,
providing students and local youth with training, mentorship, and co-working facilities to develop their
business ideas (Lose, 2022). The literature suggests that these incubators and entrepreneurship centres
form a critical part of an “entrepreneurial university” model, creating a conducive environment for venture
creation on campus (Hungwe & Mbirimi-Hungwe, 2023). A recent reflective study on setting up an
incubator at a South African university noted that a university cannot be truly entrepreneurial without a
formal mechanism (like a campus incubator) to nurture student and staff startups. Such centres often
work closely with initiatives like Enactus and EDHE, bridging institutional support with student-led
innovation. They also link universities to external stakeholders — industry partners, government
programs (e.g. the Small Enterprise Development Agency), and NGO support networks — creating a

pipeline for student social enterprises to grow beyond campus (Ndlovu & Lefera, 2024).
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In summary, government and institutional support for student social entrepreneurship in South Africa is
growing. Through EDHE and on-campus incubators, there is deliberate effort to provide resources,
training and an enabling policy environment for students to pursue entrepreneurial solutions to social
challenges. This supportive infrastructure is still evolving and not without limitations (funding and
coordination remain issues), but it represents important progress in mainstreaming social
entrepreneurship within higher education (Hungwe & Mbirimi-Hungwe, 2023; Ndlovu & Lefera, 2024).
The presence of these support systems is a notable contextual factor for the current research, which
examines Enactus students at a University of Technology — an environment where both a vibrant student
organisation and institutional backing for entrepreneurship are in place.

Student Attitudes and Motivations toward Social Entrepreneurship

Existing studies in South Africa indicate that university students generally have positive attitudes toward
social entrepreneurship, especially when they are exposed to entrepreneurship education or
programmes like Enactus. For instance, a survey of Enactus team members at Durban University of
Technology found that over 80% of respondents expressed a likelihood of starting a social enterprise in
the future to help uplift their community. This suggests a strong innate motivation among engaged
students to pursue social ventures. The same study noted that an overwhelming maijority also believed
their university offered support or programmes for social entrepreneurship, reflecting confidence in the
institutional environment (Mngoma, 2023). Another nationwide study by Tshikovhi (2015) compared
Enactus participants to other students and discovered that Enactus students showed significantly higher
entrepreneurial intent than their non-Enactus peers. The hands-on experience and training gained
through Enactus projects are posited to boost students’ self-efficacy and desire to become
entrepreneurs (Tshikovhi, 2015). In other words, practical involvement in social impact projects appears

to reinforce students’ ambitions to launch their own ventures.

Beyond intent, researchers have explored the factors shaping student attitudes towards social
entrepreneurship. A notable quantitative study by Urban and Kujinga (2017) examined antecedents of
social entrepreneurial intentions among South African university students. They found that students’
perceived desirability and feasibility of starting a social enterprise were strongly predictive of their intent
to do so. In essence, students are more motivated to pursue social entrepreneurship if they find the idea
personally appealing (aligned with their values and goals) and if they believe they have the capability
and support to succeed. This has important implications: it suggests that universities and programmes
must cultivate both the will (through inspiration and highlighting social impact careers) and the skill
(through training and resources) for students to engage in social ventures. Indeed, Urban and Kujinga’s
study implies that shaping positive perceptions is a critical first step in fostering future social

entrepreneurs.
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At the same time, literature points out some gaps in awareness and knowledge. Mngoma (2023)
observed that while attitudes among Enactus students were positive, not all students on campus were
fully aware of what social entrepreneurship entails or of Enactus’ activities. Some students may miss
opportunities to participate simply due to lack of information or exposure (Mngoma, 2023). This finding
led to recommendations that clear definitions and orientation about social entrepreneurship be provided
to new Enactus members and the broader student body. Similarly, incorporating social entrepreneurship
content into the curriculum or co-curricular workshops was suggested as a way to normalize the concept
and demonstrate viable career pathways in social innovation (Mngoma, 2023). Overall, the
attitude/motivation research highlights that South African students, when given the chance, are
enthusiastic about making a social difference through enterprise. Positive experiences in programmes
like Enactus reinforce their motivation, while lack of exposure remains a limiting factor. This underscores
the value of expanding social entrepreneurship education and promotion within universities — a point

corroborated by multiple scholars and which informs the rationale for the present study.
Methods and Data

A cross-sectional descriptive survey was conducted in 2024 among members of the Enactus team at a
University of Technology (specifically, the Durban University of Technology). The population consisted
of approximately 34 active Enactus students across all six academic faculties. All team members were
invited to participate via a self-administered online questionnaire. This instrument was adapted from
Luiz and Mariotti (2011) and measured students’ attitudes toward social entrepreneurship, their
intentions (e.g. likelihood of starting a social venture), and their awareness of university
entrepreneurship programmes. Items were phrased on Likert scales (e.g. 1=strongly disagree to

5 = strongly agree). Demographic information (age, gender, faculty) was also collected.

Ethical approval was obtained from the university’s ethics committee, and participation was voluntary.
Respondents gave informed consent and anonymity was assured. Data analysis was performed using
SPSS software. Descriptive statistics (percentages and means) characterised the sample and key
variables. One-sample proportion tests (binomial tests) were used to determine if observed agreement
levels significantly differed from a 50% benchmark (chance level). For example, we tested whether the
proportion of students agreeing they would start a social enterprise was significantly greater than 0.5.
Given the exploratory nature of the study and the small sample, inferential testing was primarily used to

support descriptive findings.
Results

All 34 invited Enactus students completed the survey (100% response). The group was demographically

mixed across faculties; no subgroup analyses were done due to sample size.
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Faculty Distribution of Enactus Student Respondents

Number of Students

Figure 1: Bar chart showing the number of Enactus student respondents by faculty.

Figure 1 depicts the distribution of Enactus student respondents across various faculties at the
university. The majority were enrolled in the Faculty of Management Sciences (n = 10), followed by the
Faculty of Arts and Design (n=6), with additional representation from Engineering (n=5), Applied
Sciences (n=5), Health Sciences (n=4), and Accounting and Informatics (n=4). This broad
representation highlights the multidisciplinary nature of the Enactus programme and suggests that social

entrepreneurship holds strong appeal for students across a wide range of academic disciplines.
The main findings are summarised below:

e Intentions to start social enterprises: A large majority of respondents (81.1%, n=34)
agreed or strongly agreed that “there is a likelihood that | will engage in entrepreneurial
activities (social enterprise) to assist the upliftment of people in the future.” A binomial test
showed this proportion is significantly above chance (p<0.001), indicating a strong
collective intent to pursue SE ventures. (See Figure 2 and Figure 3: Intent and Agreement
Charts)

e Awareness of institutional SE support: 90.3% of respondents agreed that the university
“has a programme on social entrepreneurship available to Enactus team members.” This
proportion is also significantly greater than 50% (p<0.001), reflecting widespread
awareness of institutional support for social entrepreneurship. (Represented in Figure 2 and

Figure 3)
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e Attitude toward SE: Overall, respondents displayed a very positive attitude. The composite
attitude score (sum of relevant items) was high (mean =4.5/5). Nearly all students (over
95%) agreed with statements such as “social entrepreneurship is a worthwhile career path”
and “l am motivated by social impact”. The majority disagreed with statements like “I would
only start a venture if it guaranteed high profits.” These patterns indicate that compassion
and community benefit rank above purely financial motives.

o Statistical significance: For both key items above, one-sample tests confirmed that

agreement levels were significantly higher than neutral (p <0.001).

Enactus Students' Social Entrepreneurship Survey Results
97%

100

80

60

40

201

Percentage of Respondents Agreeing (%)

Intent to Start Social Enterprise Awareness of SE Programme Positive Attitude Toward SE

Figure 2: Bar chart showing the percentage of Enactus students who agreed with key statements
related to social entrepreneurship.

Figure 2 illustrates that 81.1% of respondents expressed intent to pursue social entrepreneurial
activities, 90.3% were aware of university programmes supporting SE, and 97% held positive attitudes
toward SE. These high levels of agreement indicate that Enactus students are both motivated to engage

in social entrepreneurship and feel institutionally supported in doing so.

Wohllebe & Ross Publishing, Germany — The Open Access Publisher.

More information and current publishing opportunities at wr-publishing.org



https://doi.org/10.51137/wrp.ijarbm.2025.tmas.45826
https://www.wr-publishing.org/

International Journal of Applied Research in Business and Management (ISSN: 2700-8983)
an Open Access journal by Wohllebe & Ross Publishing, Germany.

Volume: 06 Issue: 02 Year: 2025

https://doi.org/10.51137/wrp.ijarbm.2025.tmas.45826

Intent to Start Social Enterprise Awareness of SE Programme Positive Attitude Toward SE

Other (Neutral/Disagree) Other (Neutral/Disagree)

Other (Neutral/Disagree)

Agree Agree

Figure 3: Pie charts visualising the proportion of Enactus students who agreed versus those who were
neutral or disagreed with key social entrepreneurship statements.

The three charts show that a clear majority of students agreed with statements regarding their intention
to start social enterprises (81.1%), awareness of institutional SE programmes (90.3%), and positive
attitudes toward SE (97%). Only small proportions of respondents were neutral or disagreed, highlighting

strong consensus among Enactus students in favour of social entrepreneurship and its perceived value.

In summary, the survey results reveal very positive orientations toward social entrepreneurship among
Enactus students. Most participants felt capable of founding a social venture and recognised that their

university provides SE-related programmes.
Discussion

The positive attitudes observed in this study align strongly with the ethos of Enactus and with broader
trends in student entrepreneurship. Enactus’s own mission is to empower students to enact
“‘empowerment through entrepreneurial action” (Enactus South Africa, 2024), and my findings suggest
that its members internalise this social-mission mindset. The fact that 81% intend to start a social
enterprise mirrors findings from other contexts — for example, Urban and Kujinga (2017) found South
African students often view entrepreneurship through a social-change lens. These attitudes can be seen
as a valuable resource: one study concluded that “involvement in SE is affected by positive attitudes
towards, and knowledge of, SE.” In other words, students who already value social impact are more
likely to engage in social ventures, implying that reinforcing positive attitudes (through education and
experience) can translate into action. My results support this idea, as students with strong pro-social
outlooks (e.g. prioritising community benefit over profit) showed a high stated intent to launch social
enterprises. This outcome is consistent with prior research linking values and desirability to

entrepreneurial intentions (Urban & Kujinga, 2017).
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My respondents’ high awareness (90% agreement) of a university SE programme suggests that
institutional initiatives are visible and relevant to engaged students. In fact, my case university (Durban
University of Technology) has been strengthening its entrepreneurship ecosystem in recent years. For
example, in November 2021 DUT launched the Innobiz Centre for Entrepreneurship and Innovation, an
umbrella incubator for student businesses. The launch, attended by DHET and EDHE officials, featured
exhibitions of student ventures and pitches. Similarlyy, EDHE documents that in 2023 DUT hosted
multiple activities — hackathon bootcamps, business breakfasts, and local Intervarsity competition
rounds — reaching over 300 students. This level of engagement provides a concrete backdrop for
mystudents’ positive responses about support. It appears that concerted efforts (both at DUT and
nationally) to provide programmes and events are paying off in student interest and awareness.
Moreover, my findings reflect South African higher education’s emphasis on entrepreneurship capacity-
building. The EDHE programme (run by Universities South Africa) explicitly aims to equip students to
participate economically upon graduation. Its strategic objectives — mobilising studentpreneurs,
innovating teaching, and creating entrepreneurial universities — map onto the experiences of my
respondents. For instance, EDHE’s recent national events have foregrounded social entrepreneurship.
The 2023 EDHE Entrepreneurship Lekgotla (a DHET/USAf summit) had the theme “Social Innovation
for Societal Impact” and featured panels of social entrepreneurs. At that event, practitioners emphasised
that “social entrepreneurship still requires sound business strategies to thrive,” noting that collaboration
and financial planning are as essential as the social mission. These national conversations — which the
students are likely aware of — reinforce the notion that combining compassion with business acumen is
necessary. In this way, students’ attitudes (valuing social impact) align with expert advice (integrating

sustainability and strategy).

The attitudes and intentions recorded in this study also align with findings from earlier research on South
African students. The high intent to start social ventures among Enactus participants is in line with
Tshikovhi’'s (2015) observation that Enactus students have greater entrepreneurial intentions than their
non-Enactus peers. My data extend this by showing that nearly the entire Enactus team felt capable and
motivated to create social enterprises. This supports the idea that participation in programs like Enactus
boosts self-efficacy and nurtures entrepreneurial ambition (Tshikovhi, 2015). Likewise, my results echo
Urban and Kujinga’s (2017) emphasis on perceived desirability and feasibility: the Enactus members
find social entrepreneurship personally meaningful (desirable) and feel supported in that pursuit
(feasible), which correlates with their strong intent. Additionally, while Mngoma (2023) noted that many
students outside such programmes lack knowledge of social entrepreneurship opportunities, my findings
demonstrate that within a highly engaged group, awareness can be nearly universal. This suggests that
exposure through organisations like Enactus can dramatically improve students’ understanding of and

confidence in social entrepreneurship — effectively bridging the information gap identified in prior studies
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(Mngoma, 2023). In summary, my study’s findings largely support the existing literature on student social
entrepreneurship: they reinforce evidence that exposure and education foster positive attitudes and
intentions (Urban & Kujinga, 2017; Mngoma, 2023), and they extend prior research by illustrating how
strong institutional support and an enabling environment (via EDHE and Enactus) can translate student
enthusiasm into concrete intent. We did not find any contradictions with earlier studies; rather, my results
amplify the optimistic view that South African students, when given opportunities and support, are eager

to become changemakers through entrepreneurship.

It is important to acknowledge the context of my sample. These students are already part of an active
Enactus team, which likely means they were more inclined toward entrepreneurship to begin with. Their
exceptionally high positive responses may not generalise to all students on campus — indeed, as noted,
general student surveys (e.g., GEM reports) often show more moderate interest in entrepreneurship as
a career. My findings should be seen as a best-case scenario of what is possible when students are
highly engaged and supported. This enthusiasm among the Enactus cohort aligns with national
objectives to produce entrepreneurial graduates and suggests that the interventions and programmes
in place (competitions, incubators, etc.) are hitting their mark for those who participate. However, it also
implies that continued efforts are needed to reach the wider student population who may not self-select

into such programmes.

Lastly, my study has limitations. It focused on a small, purposive sample at one university, so the results
are not statistically generalisable. The 100% response rate within the Enactus team does provide a rich
snapshot of highly engaged students, but overall levels of entrepreneurial intent across all students
could be lower. Future research could compare attitudes across multiple campuses or track changes
over time — for example, investigating whether participants maintain high intentions after graduation or
whether EDHE initiatives produce measurable increases in venture creation. Despite these limitations,
my findings contribute to understanding the mindset of students who are at the forefront of campus

social entrepreneurship initiatives.
Conclusion

Based on the findings and national context, we propose the following actions for universities, EDHE
coordinators and policymakers. These recommendations aim to translate positive attitudes into tangible

social impact by student entrepreneurs:

Orientation and Awareness: Incorporate a comprehensive introduction to social entrepreneurship into
student orientation and Enactus induction. New members should learn a clear definition of SE and see
examples of local projects (e.g. Vermi Village, SheCab). Orientation could highlight career paths in the

social enterprise sector, countering any misconception that the university only prepares students for
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salaried employment. (My respondents echoed prior findings that lack of exposure can limit SE

involvement.)

Curriculum Integration: Work with academic departments to embed social entrepreneurship concepts
into the curriculum across disciplines. EDHE specifically encourages curricula to include context-
relevant entrepreneurial content. This could mean business courses featuring SE case studies, or
engineering courses offering credit for community-based design projects. Embedding SE in academic
programmes helps normalise it as a viable career path and builds foundational skills. Importantly,
programme modules should underscore the dual “social-profit” nature of SE ventures — for example,
using the quote from the EDHE Lekgotla: “social entrepreneurship... still requires sound business
strategies to thrive” — so students learn that compassionate goals and economic sustainability go hand-

in-hand.

Engage with EDHE Platforms: Encourage and support students to participate in EDHE-run activities.
For instance, universities should facilitate student involvement in the annual EDHE Entrepreneurship
Intervarsity competition, which showcases top student ventures nationally. Similarly, national events like
the Studentpreneurs Indaba and the EDHE SWEEP (Student Women Entrepreneurship Programme)
conferences can provide exposure, mentorship and funding leads. My study suggests that institutional
programmes are known to students (90% awareness), so universities can build on this by promoting
EDHE resources. Economic Activation Offices (EAOs) at campuses can publicise EDHE newsletters,

grant applications and training.

Strengthen Entrepreneurship Hubs and Partnerships: Institutions should ensure that centres like DUT’s
Innobiz continue to integrate social-enterprise support. This means providing incubation, business
development training and seed funding specifically for student SE ideas. Universities can forge
partnerships with industry and NGOs to source mentors and sponsors (as shown by the presence of
DHET, SEDA and business figures at the Innobiz launch). At the EDHE level, the recent signing of
partnerships with the British Council and DTIC promises additional resources; universities should tap
into these by aligning student projects with areas of government and donor interest (e.g. green economy,

tourism, digital skills).

Leverage Real-World Examples: Integrate case studies of student-led SE ventures into teaching and
workshops. Faculty and student leaders can invite alumni or current entrepreneurs (e.g. Vermi Village,
ENACTUS solar teams) to present their experiences. The EDHE “Quest Visits” model (where students
tour businesses in sectors like Social Enterprise) could be emulated on campus: organising site visits to
local social enterprises or cooperatives. Exposure to tangible projects can inspire confidence and show

step-by-step business planning in action.

Wohllebe & Ross Publishing, Germany — The Open Access Publisher.

More information and current publishing opportunities at wr-publishing.org


https://doi.org/10.51137/wrp.ijarbm.2025.tmas.45826
https://www.wr-publishing.org/

International Journal of Applied Research in Business and Management (ISSN: 2700-8983)
an Open Access journal by Wohllebe & Ross Publishing, Germany.

Volume: 06 Issue: 02 Year: 2025

https://doi.org/10.51137/wrp.ijarbm.2025.tmas.45826

Focus on Sustainable Impact and Inclusivity: Align programs with national development needs.
Encourage projects that address priority issues (poverty alleviation, education, health, gender equity).
EDHE’s CoP workshops emphasise building entrepreneurial ecosystems that include women and youth.
Universities should mirror this by supporting SE ideas from all student groups and highlighting national
goals (e.g. SDGs). Mentorship schemes can pair students across faculties (e.g. pairing accounting

students with social enterprise tech teams) to simulate real-world interdisciplinary collaboration.

Implementing these recommendations would help capitalise on the positive attitudes we observed. In
particular, better-defined SE education (as recommended in the original study) and stronger institutional

ecosystems (per EDHE’s model) can ensure that enthusiasm translates into effective social ventures.

This study found that Enactus students at a South African University of Technology hold very positive
attitudes toward social entrepreneurship, with most expressing intent to start social ventures and
acknowledging institutional support. These results are consistent with national trends: higher education
institutions (e.g. through EDHE and centres like Innobiz) are actively fostering entrepreneurship, and
student-led initiatives are addressing key social challenges. To convert student enthusiasm into
sustainable impact, universities should integrate social entrepreneurship into teaching and support
structures, draw on EDHE partnerships, and showcase real-world examples. By doing so, South African
universities can help “build South Africa, one studentpreneur at a time,” as EDHE envisions —

empowering graduates not only as job-seekers but as changemakers in their communities.
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